BLACK MEETINGS & TOURISM

THE AUTHORITY ON AFRICAN-AMERICAN CONVENTIONS, INCENTIVES & LEISURE TRAVEL

TAPPING INTO THE BURGEONING
AFRICAN-AMERICAN TRAVEL
MARKET
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SPENDING POWER
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GROUP TRAVEL

Compared to travelers overall,nearly three
times as many African-American person-trips
iInvolve group tours. (8.5% vs. 3%)
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African-American conventions and seminars account for 7% of all trips taken by
4 African-Americans, compared to 4% for the general population.
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African-Americans travel three times as often in a rental car as their primary
mode compared to travelers overall. (9% to 3%)
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MARKET DYNAMICS

The African-American travel market is one of the top three
fastest growing segments in all areas of the industry.
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ECONONMIC IMPACT

e The African-American
market represents

45%
T e - $90 Billion
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TRAVEL RELATED
EXPENDITURES
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PRIORITIES WHEN
CHOOSING DESTINATIONS
FOR PLANNERS

COST ) 240

ACCESSIBILITY I 33%

SENSITIVITY TO AFRICAN-AMERICAN MKTI g 29%
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